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We here at the Boca 
Raton News keep 
working to make 
things better for our 

readers in a challenging time.
In the Society Section we are add-

ing the talents of Tashia Rahl, a profes-
sional culture and fashion consultant. 
Tashia teaches people how to dress 
better so they will feel better about 

themselves.
When a person feels good about 

herself or himself, other good things 
are apt to follow.

Tashia has seen people lose weight, 
tone flabby muscles, increase energy, 
get rid of bad habits and gain in self-
confidence, all because they dress for 
success rather than slouch for failure.

But don’t take my words for it folks, 
you can read for yourself when Tashia’s 
column appears in next Sunday’s paper. 
Tashia has traveled the world, first as an 
Army brat, later as a student and finally 
as an image consultant. We feel she will 
be a valuable addition to the Boca News 
team. Welcome aboard, Tashia.

On next �ursday, June 25, the 
City of Delray Beach blocks off its 
main drag of Atlantic Avenue, musi-
cians appear on the street, art galleries 
open their doors and businesses stay 
open late.

Yes, it’s another Art & Jazz on the 
Avenue evening from 6 to 10 p.m., and 
it’s one of the really nice things about 

Delray Beach.
Also happening �ursday, June 25 

is Share Our Strength’s annual “Taste 
of the Nation” event to end childhood 
hunger.

�e Broward County Convention 
Center opens its doors at 6 p.m. for a 
VIP preview and at 7 p.m. for the gen-
eral public.

Dozens of South Florida’s top chefs 
and restaurants will be on site. �e 
event is one of 55 events held across the 
USA and Canada to raise funds to com-
bat childhood hunger. Since its incep-
tion 20 years ago, Taste of the Nation 
has raised more than $72 million.

General admission is $100; VIP 
tickets are $150 and top-drawer Grand 
Cru tickets are $250. Call 954-574-
9170 or visit www.strengthofsouth-
florida.org.

In other good corporate news, 
Macy’s “Turn Over a New Leaf ” cam-
paign raised more than $4 million in a 
single day to benefit the National Park 
Foundation and local conservation 

groups.
In Florida, Macy’s helped raise 

$55,000 for organizations such as Palm 
Beach Zoo and Miami Metro Zoo. Go 
to www.nationalparks.org for more in-
formation.

In yet more corporate good news, 
Colonial Bank raised more than 
$68,000 at the sixth annual Kids in 
Distress 5K Run/Walk. �is is the third 
year Colonial Bank’s South Florida re-
gion has topped the list of contributors 
to Kids in Distress, bringing the tally to 
almost $300,000.

You can see photos of a recent Kids 
in Distress event in Boca Raton in the 
inside pages of this issue.
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Father’s Day is June 21.

Make your 
reservations today!

DAD, POP, PADRE ,

DADDY-O
NO MATTER WHAT YOU CALL  H IM , 

CALL  US  FOR FATHER ’S  DAY

Some shows defy easy description.
“Fuerza Bruta,” the Argentine 

sensation running through June at the 
Arsht Center in Miami, is just such a 

show.
When publicist Charlie Cinnamon asked 

for a quote, I said, “It’s Cirque du Soleil meets 
a rave, with a little Esther Williams and a lot 
of energy.”

I have never been to a rave, but I know 
what they are. A bunch of young people get to-
gether, usually in a warehouse, a DJ plays hyp-
notic, thudding “trance music” at deafening 
volume, with lots of fake fog and strobe lights. 
A rave is the opposite of mellow: everyone gets 
into the act and gets a sweaty workout.

It takes an adventurous person to consider 
attending such an event. I found one in my 
friend Debbi Lawlor. I guess growing up with 
her mother Jan McArt in New York City pre-
pared her for anything.

�e show begins with a guy in white run-
ning on a giant treadmill. Soon others join in 
the chase and they start crashing through vari-
ous flimsy barriers. A shot rings out; a squib 
explodes in the shirt of the man in white. �e 
shirt is stained red.

Argentina, where this show originated, has 
certainly seen its share of violence and blood-
shed. �e strange part is the audience applauds 
when the guy gets shot. �ey’ll applaud even 
louder when he gets shot again. Maybe it’s 
commentary on our violent world.

�e Cirque aspect of the show is the aerial 
wires that enable some of the characters to fly 
about, scramble sideways on a wall, and in gen-
eral defy gravity.

�e Esther Williams part is my favorite. A 
large Mylar plastic surface appears overhead, a 
small amount of water is added, and four lithe, 
athletic young woman dressed in diaphanous 
frocks begin to dive, writhe, slide and frolic 
about provocatively as the whole assembly is 
lowered to the audience.

“Fuerza Bruta” is a tactile show as well as 
an assault on the senses (the title means “brute 
force”). �e audience is allowed and even en-
couraged to touch everything, including the 
writhing ladies in the shallow water on the 
other side of the Mylar.

It’s not theater because there is no program, 
no dialogue and no plot. Every performance is 
unique depending upon which audience mem-
bers are brave enough to join the dancers.

“I don’t know what it was, but I liked it,” 
Debbi told me after the show.

�at’s a pretty fair assessment. Performances 
are 7:30 p.m. Tuesday-Friday but Friday and 
Saturday performances are 10 p.m. ticket are 
$63.75 and $73.75. Call 305-949-6722 or 
visit www.arshtcenter.org.

June 21, 2009

Argentina’s 
“Fuerza Bruta” 
makes Miami Debut

Cirque Meets Rave in Esther Williams’ Pool
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Arts & Antiques

Diversions

By Dr. Lori

What’s your Antiques Alias? 
Everybody is hop-

ing for that big an-
tique find. Yet, at 
my appraisal events 
across the country, 

Americans tell me that they don’t think 
they have anything of value. I have seen 
valuable objects in the homes of average 
Americans, at yard sales, and in trash 
piles. Everyone is concerned about the 
economy, yet there are big bucks in your 
basement, equity in your attic, and cash 
in your crawlspace. 

Since Americans are losing money 
on their antiques, I think some people 
need “an antiques intervention”. When it 
comes to the wide world of antiques, do 
any of these people sound familiar? Ask 
yourself, when it comes to your stuff, who 
are you like? 

Yard Sale Yolanda 
Yard Sale Yolanda is fed up with all of 

the clutter around her house. Yolanda fi-
nally gets her husband and kids to help 
organize a yard sale. 

Yolanda has no idea what any of her 
items are worth. She doesn’t even bother 
to find out. Yard sale shoppers feed off 
her family’s valuable heirlooms. While 
Yolanda negotiates with a shopper for 
$.25 (a quarter) over a Suzanne Som-
mers thigh master, Yolanda’s 13 year old 

son, Bored Bobby sells his great-grand-
ma’s 19th Century rocking chair for $5 
on the other side of the yard. Bobby’s sale 
alone represents a $250 loss for Yard Sale 
Yolanda at her yard sale. Did this hap-
pen to you at your yard sale? Keep your 
valuable heirlooms and don’t host a yard 
sale. 

Dumpster Dan
Dan, a marketing manager for an of-

fice supplies company, is ready to clean 
out grandma’s vacant house.

Dan thinks that only grandma’s house 
is valuable and that all of her stuff is 
worthless.  Dan gets a dumpster and en-
courages the family to toss grandma’s be-
longings. Dan is unaware of the valuable 
items and he doesn’t care when stuff is 
removed from the dumpster by the trash 
guy, handymen, or neighbors. 

The painter, who was hired to repaint 
grandma’s den to help sell the house, re-
moves a matching pair of hand-wrought 
iron railings, circa 1920s, from grand-
ma’s dumpster. Dan has no idea that ar-
chitectural elements (fireplace tiles, light 
fixtures, etc.) are among the most valu-
able items from old homes; worth several 
thousand dollars. 

Grandma’s neighbors help themselves 
to a set of circa 1950s Bertoia chairs that 
only suffered minor scrapes in transit 

to the curb, worth hundreds of dollars. 
Dumpster Dan has lost some real money. 
He put family valuables into strangers’ 
hands and moved grandma closer to the 
poor house. Who is your Dumpster Dan? 

There are more characters like these 
folks living among us. In these troubling 
economic times, learn to recognize that 
your most valuable possessions are right 
under your nose. 

Ph.D. antiques appraiser and award-
winning TV personality and TV talk show 
host, Dr. Lori presents antiques appraisal 
events nationwide. Watch Dr. Lori on the 
Fine Living Network and on Daytime 
which airs on ABC 7 WJAL-DT at 9 am. 
Visit www.DrLoriV.com or call (888) 431-
1010.

Ph.D. art and antiques appraiser, Dr. Lori hosts the TV 
talk show “Comcast Tonight”, antiques appraisal events, 
and popular antiques themed vacation cruises. Visit  
www.DrLoriV.com or call (888) 431-1010. 

You deserve to save money on a cruise

Your alarm 
clock goes 
off early. 

You’re late to 
work and get 
repr imanded 
by your boss, 
who makes 
you work late, 

which makes 
you get home late, which makes 
your spouse and kids unhappy.  This 
chain reaction won’t happen every 
day, but just one of these things may 
make you think to yourself, “I de-
serve a cruise.”

The Cruise Lines International 
Association (CLIA) agrees and it’s 
teamed up with its cruise line mem-
bers for the “You Deserve a Cruise” 
promotion. Most of the top cruise 
lines are offering special limited-
time deals. Here’s a sampling:

Carnival: Book a three- to five-day 
cruise three months in advance, or a 
six-day or longer cruise five months 
in advance and you are assured the 
lowest rate. 

Costa: Get a two category cabin up-
grade on Caribbean sailings between 
November and April 2010 aboard the 
Costa Atlantica and Costa Fortuna. 

Crystal: Crystal’s new All Inclusive 
- As You Wish promotion extends 
up to $2,000 in shipboard credits to 

spend any way you choose on nearly 
every voyage for 2009 and 2010.

Cunard: Thirty percent off early 
booking fares on Queen Mary 2 and 
Queen Victoria 2010 World Cruise 
(Full), Liner and Segment Voyages. 
The offer equates to sailing one 
month free when booking the Full 
World Cruise.

Disney: Book a verandah stateroom 
and receive up to $700 onboard cred-
it on a seven-night Caribbean cruise. 
Offer is available on most sailings 
June 20 to Aug. 8. Book a verandah 
stateroom during a four-night sail-
ing and receive up to a $400 onboard 
credit on most sailings June 28 to 
Aug. 9, or a three-night sailing to re-
ceive up to a $300 onboard credit on 
most sailings June 25 to Aug. 6.

MSC Cruises: European cruise 
balcony staterooms from $999 per 
person (savings of 60 percent), plus 
kids sail free. Offer ends June 30. Ca-
ribbean Cruises from $399, plus kids 
sail free.

Oceania: $2,000 price reduction 
off two for one cruise fares, with free 
airfare per stateroom on all 2010 
sailings to Europe. 

Princess: Enjoy a free upgrade to 
a balcony stateroom on a wide selec-
tion of cruises in 2010. 

Regent Seven Seas: In addition 
to all 2010 voyages featuring two-

for-one savings, free airfare and free 
unlimited shore excursions, you 
can also save up to an additional 
$1,000 per guest ($2,000 per suite) 
when you book by Sept. 30. Plus, 
guests sailing in upper suite catego-
ries (MS-C) receive free round-trip 
business class airfare. 

Royal Caribbean: Book by July 
24 and receive up to $100 onboard 
credit per person for select fall Ca-
ribbean sailings. 

Silversea: Get a $1,000 onboard 
spending credit on select 2009 voy-
ages when you make a new book-
ing before July 31. Fly for free or at 
reduced rates plus transfers with a 
limited time offer available in both 
economy and business class on 
some voyages for guests originat-
ing in certain U.S. and Canadian 
gateways.  

These are just some of the “You 
Deserve a Cruise” offers. For more 
deals and information, visit www.
cruising.org/youdeserveacruise. 

Guest Columnist Matt Roseboom is the pub-
lisher of CruiseNewsWeekly.com. Cruise Guide 
columnist Michael Coleman is on assignment 
in Europe.

By Matt  Roseboom

Cruises

Photo courtesy of Matt Roseboom

Florida Books and Authors
“The Group” Self-Help Book

Th e 
Group, 
a self-
h e l p 

book authored 
by four Vero 

Beach women, is an excellent 
example of how productive true 
friendship can be. Rebecca Car-
swell, Mirja Heide, Tiffany Kaharick 
and Amy Mead—each an educated, 
intelligent, imaginative, ambitious 
woman—became friends several 
years ago. They soon realized that 
while they came from different 
backgrounds and were involved in 
different vocations, they had much 
in common. In addition, they be-
came such close friends that they 
soon became invested in seeing each 

other succeed. To accomplish this, 
they formed The Group—capital 
letters intentional. The book’s sub-
title is An Amazing Way to Achieve 
Success, Happiness & Extraordinary 
Relationships—and that spells it 
out.

The four women started meeting 
as The Group once a month and 
they each had an agenda, a specific 
goal. Following the principles they 
set forth in the book, each woman 
achieved her goal. But The Group 
did more. They wrote a book de-
scribing how they worked with 
one another to help others achieve 
the same success. That book is, of 
course, The Group and it will be re-
leased in July by DC Press.

Some of the chapters are titled 

Understanding the Power of the 
Group, Manifesting: Transforming 
Your Dreams into Reality via imag-
ination, clarity, belief, flexibility, 
trust, and action; and Creating the 
Ideal GROUP atmosphere. These lay 
the foundation for their system. 

The most telling section describes 
their successes. One of the authors 
was able to quit her 9 to 5 job and 
live on a sailboat, another became 
pregnant after years of trying, an-
other was able to purchase her 
dream home and a luxury car. Still 
another realized overnight success 
in her profession.

The beauty of this book is that it 
is written in simple language with 
steps that are easily understood and 
undertaken. However, the principles 

it espouses are not simple, but are 
powerful. The premise underlying 
the book is that anyone who wants 
success can have it regardless of how 
that person defines it, but working 
with a group of people who trust 
each other, people who are flexible, 
people who can support one anoth-
er makes the journey to success that 
much easier and certain.

The authors freely admit that 
many of the ideas in the book are 
not new, but nonetheless, they have 
presented them in an interesting, 
readable and unique format. This is 
an excellent gift for the high school 
or college graduate.

The Group. 170 pages. Hardcover. $16.95. Pub-
lished by DC Press. ISBN 978-1-932021-38-7. 

Prudy Taylor Board is a novelist living in Delray 
Beach, Florida. Her latest novel, Devil Eyes, the 
story of a Seminole curse, will be out this fall in 
hardcover from Archebooks.

By Prudy Taylor 
Board

Rocking chair, circa 19th Century

Most of the cruise lines are taking part in the “You Deserve a Cruise” pro-
motion. From shipboard credits, to cabin upgrades, to free shore excursions, 
you’re sure to find some sort of special offer.
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